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In The Top 25 Happiest

VIRUS PANDEMIC

e
CHIEF EXEQUTIVE, MUSCLEF L] L]
NICK PRESTON
EERED G SO0 MALIONARE 1w OI0D AT 4 op ALAT D S ASTER BATTL D l les

= COSWMOPOILITAN  «olebs leve Eeaety Ffonkien  bady

These are the top 10 industries if you want to
retire early

Fancy yourself enjoying a spot of early retirement? Read on

Ketan Varu
Founder, Spicentice
O@ ~sws




DIBITAL PR

COVERAGE LINKS
EARNED MEDIAVALUE g iiagaiiMEglF
SHARE OF VOICE KEYWORD RANKINGS




JOURNALISTS

J AR
WAYS 0

i

hil

—



}

il

WAYS O

—



JOURNALISTS
IS
WAYS OF WORKING




WE NEED TO WORK TOGETHER
TO MAKE IDEAS

MEMORABLE
AND

DISCOVERABLE




19 2022 90

@H%M @W MUBN@HE




IN 1 MONTH, CHAT GPT HAD APPROXIMATELY

3/

MILLION USERS




2 YEARS LATER, CHAT GPT HAD APPROXIMATELY

230

MILLION USERS

3/

MILLION USERS




% 2024 20




IN DECEMBER 2024

AlDS

WERE PRESENT IN

4.5%

OF SEARCHES

SOURCE


https://www.seoclarity.net/research/ai-overviews-impact






https://www.seoclarity.net/research/ai-overviews-impact
https://www.seoclarity.net/research/ai-overviews-impact

SOURCE



https://thekeynotecurators.com/ai-seo-playbook-for-speakers-2025/



https://www.jellyfish.com/en-gb/news/jellyfish-launches-the-share-of-model-platform/

MIAE
BRANDS
DISEOL
PEQ

R

BIRE

PLE

10



MIAE
BRANDS

SGUY

R

BIRE

GOOGLE

10



MIAE
BRANDS

DESGONY

ElRi)

bl

£ I

AlOS & LLMS



CONSUMERS WANT T0
BUY FROM BRANDS
THEY LIKE AND TRUST




WE NEED TO WORK TOGETHER
TO MAKE IDEAS

MEMORABLE
AND

DISCOVERABLE




WELCOME T0 THE GPT & Al ENGINES

SEARCH-VERSE




CREATIVE
/ \
PAID MEDIA INFLUENCER

/ A\

BRAND PR SEARCH
CAPTURING

SEARCH DEMAND

DIGITAL PR SOCIAL

\ /

| Al GLLM
EXPERIENTIAL PR VISIBILITY




HOW DO YOU
GCONQUER THE
SEARCH-VERSE?




REFRAMING
SUCGESS

ADAPTING
STRATEGIES




01

REFRAMING
SUCGESS






https://ahrefs.com/blog/search-rankings-ai-citations/

OF LLM CITATIONS PULL
FROM TOP 10 GOOGLE
RESULTS


https://ahrefs.com/blog/ai-search-overlap/#:~:text=This%20is%20because%20AI%20assistants,%E2%80%9Cquery%20fan%2Dout.%E2%80%9D

KA'ZEN Share of Search | Dashboard

Manth over Month (Meh)
SeLsions Conmerssons
688 7
P 1356 1333
Year over Year (VoY)
SEESIONE COMAIEEoNg
688 7
LEE- B MA
Top 5 Al Chatbots - Last Month
B b Sevskara B "
g -
1 gy n
e re—— "
3 copsod meomaof com 1

Top 5 Landing Pages (excl. ‘not set) - Last Month

L wredarig pag Seusiom @ ~

il el e
T ]

4 Crletsa parag oerny

[ A

Sessions - Year to Date

o B CRRE  —B A (Sl v e |

CVR -
el
9.43% r
8 42.0 g
al
%
e =
CVR = - L] L1 1:' I:o i
i 1 s - . 3 . y "
9.43% ettt 1 3 R
BN e i - = -5 [ B L [ b [

Sesslons by Country - Last Month

L] Cimbrrdniiag
"% §
1nan ]
&
4 ea (]
o ¥
(5 L] Comearicns 8
" ]
L ]
L L]
[ ] e Wiy Ul Kl ) Gavrae ) O
" ]

Share of Organic Search - Last Month

i G laank L SR






OUUH



https://ahrefs.com/blog/search-rankings-ai-citations/

BULLET POINTS

COMPARISON TABLES

CLEAR HEADINGS




BULLET POINTS | COMPARISON TABLES | GLEAR HEADINGS
] B | ]
] X 9) ] :% @ ]
] 1 | ]




WE BAN DHAW ONA \IAHIEI'Y OF FURMATS

uurhr ------- ommr
4"""’3“:3.. - N




DPR INDEX




HEALTHY LIFESTYLE
CONTENT ON SUBSTACK

REGIONAL

HEALTHY

RECIPES
REELS

TIKTOK INFLUENCER
COLLAB

PARTNER WITH MIND.ORG

UGC OF THE NATION'S
HEALTHY LIFESTYLES

DPR INDEX

THEWORLD'S FIRST VEGAN
PUB (STUNT/ EVENT)

REDDIT ENGAGEMENT ON
HEALTH TOPICS




Ny

O Mmmm%wmﬂwhubagwﬁ

J ..n.a," lﬁ.n;. \
L)

Ay L S SR
.r/f A » 3 "f ,u....r M.rf-\.”/‘\r. WiFa
‘|m . '— ’

MIND THE
GRAB

=

'

Ready
for action!

We've got the lotest goming consoles,

softwore ond ocoessories,




03

TESTING
AND
LEARNING




IHE FUTURE



2 h
\
DROP IN SEARCH ENGINE VOLUME BY 2026

2N


https://www.gartner.com/en/newsroom/press-releases/2024-02-19-gartner-predicts-search-engine-volume-will-drop-25-percent-by-2026-due-to-ai-chatbots-and-other-virtual-agents
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https://www.semrush.com/blog/ai-referral-traffic/
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